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Pinuts media+science — a short profile

2 Pinuts media+science Multimedia-Agentur GmbH
P> Established: January 1996
& Located: Berlin, am Checkpoint Charlie

P Team: 25 employees

2> Fullservice in the business areas
P CMS — Content Managment Systems
& BPM - Business Process Management

P> eCRM — eMail markekting and electronic Customer
Relationship Management
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Why online marketing?

2 Some 65 percent of the population use the Internet on a regular basis, and this
number is going up. (Source: AGOF e.V. / internet facts 2007-111)

P The importance is growing because purchase decisions are increasingly being

made on the Internet.

P» Marketing budgets are shifting more and more towards "online."

.
Online-Marketing
fields / tools

e Banner
(conventional Online-Marketing)

o Affiliate Marketing

« SEM
(Search Engine Marketing)

e E-Mail Marketing

Objectives in Online-Marketing

marketing objectives

economical objectives

attention

interest

bargain
customer-connectivity

\

N ;

effectiveness

e high Return On Investment
(ROI)

¢ low commitment of
resources

e extensive controlling

efficiency

—
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Efficient and effective Online Marketing

22 - Effizienz

Effektivitat
A
8 E-Mail Marketing
SEM
niedrig
Banner 0
0 Affiliate
Marketing

\ J

P Banner Marketing
high wastage,
little individualisation

P Affiliate Marketing
little wastage, high relevance
to target group

P Search Engine Marketing pinpoint
placement at high costs

P E-Mail Marketing
addressing target group precisely
at low costs
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Goals in eMail Marketing and eCRM

2 Achievement of Marketing Objectives
P Optimisation of response rate

P Effective implementation of
multichannel strategies

P> Generating potential for
cross-selling and up-selling

2 Achievement of Business Objectives
P Optimisation of budget efficiency

2 Highest Rol in online and direct
marketing

B Efficient and effective processes

P> Extensive controlling options

grade of
customer-
connectivity

Direct Marketing
1:1 Marketing

RedDot Newsletter
Module

=
eCRM - stages of
development
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Obstacles on an enterprise eMail Marketing — legal requirements

£ Permission based marketing

@ Explicit agreement by the recipient is essential; otherwise expensive
fines are possible.

2 Subscription by double opt-in is a simple and safe solution.

Newsletter subscription

Please choose a newsletter:

[V] adventure [V] sports
6 name: Imes " Lohmann
/ e-mail: | lohmann@web.de

w Yes, | accept the privacy declaration.

1
1 name: Alfons Lohmann
| e-Mail: lohmann@web.de
: g e— channel:  adventure

o | e
1
\

[  subscribe |

permission: Yes

T ————— — — - ————————— -

2. express acceptance of
customer

— —

© Pinuts media+science 2009 7




Obstacles on an enterprise eMail marketing — efficiency and effectiveness

P Budget transparency

P Realising a newsletter management by one owns, grantees a fixed cost setup
independent from the amount of newsletters and recipients.

P Save al

P Anc 180007 ernal use
of tt |

Kosten
—
I
=
[ =]
(w=]

2 Future

B Obst
han

ble to

60.000 120.000 240.000 500.000 1.000.000 2.400.000 4.800.000 6.000.000

Anzahl Newsletter

@ Universal Messenger - Newsletter Edition
7 Universal Messenger - eCRM Edition
ASP Anbieter
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Efficient eMail marketing and eCRM using the RedDot Newsletter Module
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RedDot Newsletter Module — featured services and possible applications

P Featured services

P Mailing as text, HTML, multipart,
SMS, attachment

P> Personalisation with any
attribute and channel

P Extensive controlling options:
user- and newsletter focused
view, click and conversion tracking

P Bounce management

P» Possible applications

P> Creating, editing and sending a newsletter directly in the RedDot CMS
(editors start mailing directly in CMS)

P Realisation of eCRM functionality, i.e.:
Tell-a-friend, contact forms, login and extensive Behavioral Targeting

© Pinuts media+science 2009 1




- Website
RedDot CMS / XCMS (123 \

Home | Impriry
offers
produdts Welcome to 123

publishment
for website

Our brandnew products

123 offers a whole bunch of
new products..,

personalised Newsletter

Dear Mr. Lohmann,
In our actual newsletter we d like to

_______________ -
litle: News 02/08
date: 21.02.2008 p

editors” inwt mmmim:[mi il offer...
picturet;  |[..] -
J ' Content:
: - new products in E-Mail Marketing
AN . , - product features Newsletter Module
™ personalisation / } ) . :
customer data -
T e e -
t-.
N |
e ____
E prospect /
customer
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Adminisirator (Server Manager)
Project: Reme724 (Admnistrator, German}

> |

YYou are editing the page ‘Reise 7124 Newsletter - EN' wit

ol = Aok = =L

100%

‘__j_.

@ [Close newsletter]

Admnisirator (Sereer Manager)
Froject: Rieiss724 (Administrator, Garman)

You can edit a page by clicking @
Gefting Started explaing how fo use the user interface.

Reise 7/24

T Tage, 24 Stunden
Online Rerseportal

ar Madam,

Lrgad i

@ [Introduction]

Hewsletter will contain all articles ® since thies Months (inclusive today)

Backly websits
@ [Edit newsletter]

® [Show preview (displays personalization code as welll)]

‘ oSsnimmmhMr ‘

Reise 7/24

7 Tage, 24 Stunden
Online Reiseportal

Dear Sie or Madam,

Newsletter

Contact
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® [Introduction]
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EMail marketing using a CMS — efficient and personalised

1. Editors create a single newsletter in there well O
kwon workspace (CMS).

2. Depending on the personal profile of an recipient
an highly personalised newsletter is published.

1 MnCrasredia Suny )
P
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Controllina and Performance Evaluation
N/ R
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Summary and clear advantages

2 Why to choose the RedDot Newsletter Module for eMail marketing
# Modular structured — can be easily extended
2 Modular structure — extensions possible
P» Seamless integration — eMail marketing starting directly from RedDot
B» Comprehensive solution — multichannel architecture
2 Open interfaces — high level of integration capability

P> Exact key figures — precise performance evaluation for individual newsletter
components

2 Low follow-up costs, internal data storage — no ASP solution

P> Low operating costs — familiar system and workflows
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Thank you

Pinuts media+science
Multimedia-Agentur GmbH

Charlottenstrasse 18
10117 Berlin

fon: +49 30 59 00 90 3 - 40
fax: +49 30 59 00 90 3 — 90
Andreas.Gromadecki@pinuts.de
http://www.pinuts.de
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